
Tournament Overview



Tournament Snapshot



More likely to own weekend  or 
second homes

More likely toinvest  
more than $100k

HH Income Index*

Education Index*

Age:

PGA TOUR Viewer Demographics
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More likely to use  
investment services

PGA TOUR FANS OTHERFANS PGATOUR NFL NBA MLB

PGA TOUR has the MOST VALUABLE AUDIENCE IN SPORTS!

172

240

184

127

150

131

PGA TOUR fans invest more actively than any other major sports
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PGA TOUR fans are key decision makers

Gender:

66% Male

34%
Female

Demographics



Golf That Matters



Golf That Matters



3M Open Media Coverage

Telecast Hours 47.6

View Reach 18 million

Avg. Viewing Time (minutes) 63.5

Total Hours Viewed 20 million

The 3M Open’s local Twin Cities viewership doubled the 
prior week’s Rocket Mortgage viewership

Rocket Mortgage Classic:
1.1 rating and 4 share

3M Open:
2.7 rating and a 9 share

2019 3M Open

15,499,335,375
impressions

9,240
mentions

2018 3M Championship

1,554,553,272
impressions

837
mentions



3M Open Social Metrics

Source: Brandwatch



Advertising Summary

Advertising Impressions
• Television Advertising Campaign = 12,167,280 impressions
• Radio Advertising Campaign = 14,497,400 impressions
• Print Advertising Campaign = 18,222,250 impressions
• Outdoor Advertising Campaign = 2,028,394 impressions
• Digital Advertising Campaign = 13,646,255 impressions!
• Space 150 paid Social Media Campaign = 10,249,584 impressions 
• Ticketmaster Social Media and Email Campaign = 1,763,383 impressions
• Sports Partnerships = approximately 7,442,000 impressions.
Total Impressions  Delivered = 80,016,546!!

Advertising Summary
The 3M Open created a comprehensive advertising schedule covering the entire region through a variety of media outlets.



The PGA TOUR evaluates the event on eleven categories as compared 
to our peer group (like sized markets) and overall tournament events.

Categories
Broadcasting, Caddies, Competitions and PGA TOUR Rules, First Aid , 
Media Services, PGA TOUR Brand Standards, Players Services, Security, 
Tournament Operations, Volunteer Operations and Weather.

PGA TOUR Recap
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Host City Contributions



NSC Paving Project



The feedback from spectators, volunteers and sponsors was overwhelmingly positive. 

Pro-Am |  Friday Zac Brown Band Concert  |  Hospitality Venues

Family Fun Zone  |  Military Outpost  |  Craft Beer Garden  |  Junior Clinic

Tournament Feedback

It was incredible all the way around!  My customer has yet to stop talking 
about it....  Everything was perfect and incredibly well planned and thought 
out.  Gonna be hard to top this next year. 
Chris DeColli, Channel Business Development Manager, 3M Gov Mkt

Keep doing what you are doing.  Extremely classy event.. THANK YOU! 
Alex Tortora, Vice President, Hisco

Most fun PGA event on the Tour!
Chris Hansen

Great place to watch PGA players. Amazing golf course and fun place for 
the entire family.

Watching all those amazing shots into eighteen green. These guys are 
awesome. Thanks 3M and sponsors!!!
Tim Volk



THANK YOU


